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“If we have the ‘khadi spirit’ in us, we would surround ourselves 
with simplicity in every walk of life. The ‘khadi spirit’ means 
illimitable patience. For those who know anything about the 
production of khadi know how patiently the spinners and the 
weavers have to toil at their trade and even so must we have 
patience while we are spinning ‘the thread of Swaraj’. The 
‘khadi spirit’ means also an equally illimitable faith. Even as the 
spinner toiling away at the yarn he spins by itself small enough, put 
in the aggregate, would be enough to clothe every human being 
in India, so must we have illimitable faith in truth and non-violence 

ultimately conquering every obstacle in our way.
Mahatma Gandhi
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Experiences in the Fair Trade Movement and the way forward
by Carol Wills, WFTO Honorary Member

Listening to the radio in the UK this morning, I heard two reports which could have come 
straight from the Fair Trade Movement. One focussed on the price of milk and alleged that 
many supermarkets are paying farmers less than the price of production and that soon 
the UK would have no dairy farms left (more than half have closed in the last 10 years) 
and the other was about the need to pay workers a living wage and that the minimum 
wage was not a living wage. This latter was a key debating point at the recent World 
Fair Trade Organization conference held in Milan, Italy, in May 2015. Payment of fair 
prices and fair wages has always been at the heart of the Fair Trade Principles that 
guide the behaviour of Fair Trade Organizations and are the basis of the standards 
against which FTO’s’ compliance is assessed in order to become “Guaranteed Fair 
Trade ” by the WFTO. 

My fi rst visit to India was in 1986, and ever since, I have visited almost every, sometimes 
several times a year. I was present at the inaugural conference of the Fair Trade Forum India 
from 14-16 April 2000 in New Delhi and I remember I took a note saying “The Fair Trade Forum is 
launched and now they are embarking on a series of workshops to develop their vision and strategies. I was asked to give 
a short talk this morning on the future of Fair Trade.”. I believe that the thoughts they expressed are still valid today. 

I wrote that “British consumers want Fair Trade ”, that “agents have been instructed to source Fair Trade products” and 
“one (very) big British supermarket has contacted several Fair Trade Organizations direct, asking them to supply tens of 
thousands of cotton shopping bags”. At the time of writing, Indian Fair Trade rs were cautious. They wanted to widen the 
market for fairly traded products; they also wanted to stick to their principles and provide continuous, sustainable, fairly paid 
work to producers. 

Now as then, the need for fair employment in India is huge. Hundreds of millions of people continue to live in poverty with 
over 90% of the labour force working in the informal sector without welfare protection and without access to technical, 
marketing and credit support. An unknown number of Indian children under the age of 15 work as child labourers. (Some 
estimates put the fi gure as high as 20%). While companies in India have a long tradition of commitment to society beyond 
business and profi t-making, increasing industrialisation focuses on production, with health and safety of workers a low 
priority. The high unemployment rate in India makes low-skilled workers vulnerable to exploitation. In India, Fair Trade 
suppliers need to organise themselves to negotiate fair, responsible terms of trade with potential buyers so that Fair Trade  
in India is not undermined. As Dr. K. Panchaksharam, of the South India Producers’ Association, said at a national meeting 
of Indian Fair Trade Forum members in Delhi: “Collectively we need to be stronger. How do we create that strength? All of 
our active participation is necessary or else we are each like drops in the ocean.”

In 2006, FTF-I embarked on a consumer awareness campaign within India in order to grow the domestic market for Fair 
Trade. It also began to promote Fair Trade awareness among young people in school and university in the hope that this 
would lead to active engagement and eventually, the creation of a more just and equitable society for everyone. The global 
fi nancial crash of 2008 caused major problems for Fair Trade. Nevertheless, the FTF-I launched the Fair Trade  India Brand 
in 2010 which has successfully grown the market for Fair Trade products within India. Outside India, Fair Trade retailers 
have struggled but there has been signifi cant growth in the sale of handicrafts/ artisanal products outside Fair Trade which 
shows that the market does exist. There are handmade artisanal products on the shelves and in the show cases of the most 
prestigious department stores. Superb handcrafted products are available online. They wouldn’t be there if there wasn’t a 
market. Fair Trade coff ee, chocolate, tea and other food and beverages are on the shelves of many supermarkets. 

This tells us that being Fair Trade is not enough. How are we making a diff erence? What is our impact? If FTO’s in India and 
elsewhere are going to survive, they must be able to respond to a rapidly changing market environment as well as showing 
that something has changed for the better in the lives of individual producers and their families. 

From the beginning of my relationship with Fair Trade  in India I was impressed by the commitment and dedication of 
individual men and women who devoted their lives to the economic and social empowerment of marginalized, grassroots 
artisans and farmers in the informal sector. From 2009 – 2011 I had the privilege to be involved in a Wiego action research 
project, funded by the Dutch Government, on working poor women and their engagement in Fair Trade markets. Our lead 
project partner in India was FTF-I. We undertook three major case studies with The Artisans Association in Kolkata, Sabala 
in Karnataka and Sadhna in Rajasthan. As part of the project, talented fi lm maker Naga Nandini and a team of her students 
made three inspiring fi lms about the diffi  cult lives of women producers and the changes that had come about through Fair 
Trade. For me, gender equality is a key goal for the future of Fair Trade.

As I think about the way forward for Fair Trade  in India and elsewhere, I ask myself where are the new, young leaders? Are 
we engaging suffi  ciently with a new generation of women and men prepared to commit themselves to putting people before 
profi t, people who are willing to engage with the environmental challenges facing the planet? How may we help poor women 
and men move beyond the daily struggle for survival to create better lives for their children? How may we work together 
to create a sustainable future for everyone? Where are the new ideas in Fair Trade ? Key words for the future are equality, 
empowerment, impact, innovation, organization and capacity building. We have to keep on re-imagining Fair Trade and that 
way we may achieve the just economy we all desire. 
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Making Fair Trade Markets work for the marginalized – some initiatives that still 
have a long way to go....
by T. Muralidharan

My association with FTF-I started way back in 2003 when I was still getting my fi rst few lessons on livelihood promotion 
after joining the development sector after a fairly long stint in the banking sector. At that point Fair Trade was new to me. 
After few European trips, I understood better about this consumer-producer movement 
between the developing & the developed world. I realised, there was a need to build it 
from consumers and advocacy point of view to provide regular work to the talented 
marginalized communities in the third world countries. 

After coming back to India, I came in touch with FTF-I, a unique network built by 
producer based organizations in India, working with Fair Trade values. Back then, 
FTF-I was still in its infancy stage, trying to understand India’s needs and how to 
sell Indian products in the European markets and also promote it in the domestic 
sphere. FTF-I started several initiatives to have better visibility within the country 
through media coverage, a good website and holding series of events regionally 
and nationally through series of producer oriented events such as workshops, 
exhibitions, Fair Trade fairs, Fair Trade campaigns and rallies and active advocacy 
& lobbying with a larger public audience. That time I was representing Hivos, a funding 
organization based in the Netherlands. I assisted FTF-I to back few market support projects 
funded by Hivos to develop the capacities of organizations working with grassroots producers in India. 

After a couple of years of understanding how Fair Trade works in order to sustain the benefi ts of Fair Trade for the poor 
producers in the country, it was felt that there is a need to look for new opportunities and markets. This was particularly 
required as we felt that Fair Trade products from India had to compete with similar products from other countries, and the 
fact that India with its huge population and upwardly mobile middle class provided a huge national consumer base. They 
have the capacity to buy and have the world view, which would be required to facilitate Fair Trade. Consumer campaigns 
were conducted to build awareness about the concept of Fair Trade, to promote ethical consumption through information 
dissemination and knowing the “story” behind a product. Supply Side activities included making accessible products with 
a Social Value available to the consumers on a regular basis, increasing awareness about various traditional skills, ensuring 
traceability of benefi ts throughout the production-supply chain, helping NGO’s to become sustainable enterprises by 
providing a regular access to mainstream markets. During the process, a domestic Fair Trade label, ‘Shop for Change’, 
was born and soon spread its wings into the retail chains, domestic markets with products for these special customers 
who were concerned about Fair Trade and ecological sustenance. As a result of the initiatives some of the important retail 
chains such as Shoppers Stop, Pantaloon and stores, etc have made arrangements to provide retail space in their shelves 
for sale of Fair Trade products. FTF-I however, has a huge challenge at hand considering that the Fair Trade movement is 
still at a nascent stage in the country even though FTF-I is a 15 year old institution now.

Fair Trade needs to understand the changing face of the markets and adapt itself to remain relevant. Expecting that the 
world will remain static without change is unrealistic. Fair Trade Forum needs to dwell on the changes in market and try 
to get mainstreamed rather than remaining only being a niche market. Therefore some of the areas of work for the future 
would be to work on technology and especially mobile based technology with the proliferation of diff erent ‘Android Apps’. 

There is need for policies and practices conducive to more sustainable agriculture and food systems and a signifi cant 
need for greater inclusion of marginalized communities in the growth agenda. We must encourage education and 
consumer awareness campaigns on food quality and security to infl uence food consumption in particular and conscious 
consumption in general. Necessity to adopt sustainable agricultural practices, adoption of food quality standards, 
labels and certifi cation to regional, national and local food consumption habits to ensure wide acceptance needs to be 
prioritised. Capacity-building of public policy institutions, consumer forums and food quality and surveillance agencies on 
sustainability aspects needs attention for this. 
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Fair Trade  Forum-India has been working to establish and maintain eff ective partnerships 
and networks by mobilizing and collaborating with the government and various national 
and international organizations, at relevant levels to create an eff ective impact of Fair Trade.

We want to acknowledge OUR VARIOUS FUNDERS & PARTNERS for a fruitful 
association all these years...

Acknowledgments - Partners, Funders & Associates

Bankers name: Central Bank of India
Statutory Auditor: S. R. Agarwalla & Co.
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Creating Opportunities for Economically Disadvantaged Producers

Socioeconomic Rehabilitation of Persons with Disability (PWD) 
by Silence
Persons with disabilities (PWD’s) constitute a signifi cant percentage of the population of India. They face many challenges when looking 
to develop employable skills and in gaining meaningful employment. For overall development of PWDs, GOI launched The National Action 

Plan (NAP), which seeks to provide a synergistic framework for people 
with disability, for improving vocational training and employment 

opportunities for them with the eventual goal of providing them with 
livelihoods and independence. A Fair Trade organization –Silence, 
based in Kolkata has been working since the 1970’s to be with 
voice of the silent. In Silence, >82% of the employees are Persons 
with Disability (PWD). Silence provides training to the artisans in 
diff erent skills and help them earn their living. After completing 
Silence’s training courses, artisans are encouraged to move into 

commercial housing so that new artisans can be trained. Artisan 
benefi ts include a retirement fund, health and personal accident 

insurance, profi t sharing and certifi cation of disability to qualify for free 
bus transit and reduced government taxation.

Transforming the community
by Godavari Delta Women Lace Cooperative Society
Indian heritage has been a conglomeration of numerous skills and crafts that have been followed for generations across the length and 
breadth of the country. Though most of these fi nd their humble origins in the remote villages of India, these artistic skills are slowly fi nding 
their way into the economic mainstream and commercial marketing. But, by and large, these crafts have remained as home-based 
vocations and as such have not gained the attention and popularity they deserve. One such little known handicraft is the crochet lace 
making. Narasapur is a tiny township in the West Godavari district of Andhra Pradesh, sitting pretty on the right bank of Godavari, the 
lifeline for the large tracts of fertile lands. The womenfolk of the farming community began to use their leisure time to create wonderful 
artefacts from colourful lace. The tradition which began roughly 150 years ago spread amongst the households. GDWLACCIS functioned 
as a unit for income generation through lace products. The founders established and continued this project by giving meaning to the 
lives of the Artisans who produce diff erent items and varieties of laces. However, the experience revealed that there were middlemen 
involved in taking advantage of the women lace makers by making plenty of 
money for themselves, rather than the needy women getting any profi t. 
Along with the global recession and downfall of economy, the women 
artisans lost their income generation and became victims of social 
evil by way of fl esh-trade. This led to HIV/AIDS and other sexually 
transmitted diseases. This society is involved in service oriented 
programs’ such as helping HIV/ AIDS eff ected people providing 
them the essential such as rice, clothes, nutritious food. Their 
children education, uniforms, providing books, school fees, eye 
check up for the artisans and providing the eye glasses etc.

Organic Bazaar
by Institute of Integrated Rural Development
Organic food, fancied by the health-conscious metropolitan elite, is fi nding customers in smaller towns ranging from Aurangabad to 
Shantiniketan and Kanyakumari. Many farmers are selling organic vegetables in small towns at a relatively small premium over the 
chemical-laden vegetables and are making money by bypassing middlemen. In Aurangabad, dozens of farmers set up stalls for organic 
vegetables every Sunday for their regular buyers - not the expat in a Mercedes, but the local postman should be able to aff ord it," says 
Joy Daniel, who helps farmer set up their stalls in Aurangabad and is the director of the Institute for Integrated Rural Development (IIRD).
Farmers actively participate in three such weekly markets across the Marathwada and Vidarbha regions. 
IIRD opens a weekly organic bazaar every Friday. The farmers registered at IIRD can sell their organic 
products in conventional wholesale market but without organic logo. This creates a gap between 
farmers producing organic products and consumers wanting to buy only organic products. This 
is where IIRD intervenes by the introducing and maintaining organic bazaar in Aurangabad. IIRD 
has an approximately 3000 - consumer mailing list and every week approximately 150 consumers 
visit the weekly organic bazaar, according to the IIRD. According to a 2012 study done on IIRD’s 
organic bazaars, the prices of the fresh fruits and vegetables sold in the weekly organic bazaar are 
approximately 10% higher than those sold in conventional markets. However, people in Aurangabad 
are willing to pay a 30% price premium for pesticide-free organic foods. The demographic variables, 
such as educational attainment, cost of organic products, number of visits to weekly organic bazaar 
and economic recession aff ect the development of domestic organic markets and peoples purchasing 
behaviour regarding organic foods in India.
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Women Economic Empowerment & Freedom of Association

Chaitanya Mahila Co-operative Bank Ltd
by Sabala Handicrafts
Women in India disproportionately face fi nancial access barriers that prevent them from participating 
in the economy and from improving their lives. Whereas GOI launched Bharatiya Mahila Bank Ltd, 
the banking industry for women in 2013, in the tribal lands of Bijapur, Karnataka this initiative had 
already taken roots in the 1990’s by a Fair Trade organization- Sabala Handicrafts. Chaitanya Mahila 
Co-operative Bank Ltd, a RBI licensed bank, started in 1995 operates through a head offi  ce and 
2 branches. Assessing the needs of the community, Ms. Mallamma Yalawar, Founder of Sabala, 
established this bank to create a parallel fi nancial system for the Lambani women. It has 8,500 
women members, 18,000 women benefi ciaries. The interest rates are 14% on loan, 10.5% on 
deposits. This women’s bank has an annual turnover of 120 crores, 2 crores share capital; 2.87 crores 
own funds, 45 crores working capital. Over 3000 women have the assets transferred in their names to 
avail loans, otherwise women were not entitled to have property in their names. The bank has also created 
a platform for 2400 women entrepreneurs. It also has death relief funds for women and supports education of 
the girl children of the women members. The bank plans to add 10 branches by 2020 in surrounding towns to help more women avail 
the benefi ts of banking. The bank’s target is to increase the own funds to 4 crores by 2020.

Financial Assistance Support
by TARA Projects India Ltd.
A vast part of the informal economy and unregistered enterprises has not been able to reach out to meet its fi nancial requirements. 
Providing access to institutional fi nance to such micro, small business units, enterprises not only helps improving the quality of life of these 
entrepreneurs, but also turns them into strong instruments of GDP growth and employment generation. One such initiative called MUDRA 
bank was launched recently in June 2015 by GOI for “funding the unfunded.” TARA Projects, one of the top Fair Trade organization in 
India, has been working to provide Financial Assistance in Delhi / NCR. TARA has provided the ethical fi nance support to more than 700 
benefi ciaries till date. TARA believes that the lack of inadequate income is at the heart of poverty. To address this problem, a number of 

Self Help Groups are organized in its working areas. The benefi ciaries provided support, comes from the poor 
economic strata. With the credit support received most of the benefi ciaries started 

the micro business like, small confectionery shop, vegetable kiosk, shoe 
selling on the streets, bangle/cosmetics shops, tailoring and goat rearing. 

The Financial Assistance support helped the benefi ciaries to earn their 
livelihood in dignifi ed way. The benefi ciaries are able to earn a monthly 
income varying from Rs. 8000- Rs. 10, 000 per month. The interest is 
just 1 % on the loan value. TARA has invested around 1.5 crore rupees 
in this project. The members are encouraged to save money regularly 
and are motivated to initiate their livelihood generation programs. The 

selected members are also supported through micro credit program.

Sustainability through improved financial capability
by Sasha Association for Craft Producers

Sarba Shanti Ayog (SSA) – the development organization of Sasha, a pioneering Fair Trade organization in India, has partnered with 
various institutions for last three decades in market development and enterprise building of MSE’s in the informal craft sector in the East. 
It facilitates fi nancial education, inclusion and asset building at individual household level as well by way of group savings and linkages to 
life & health insurance. Topics covered are- Importance of Financial security, Personal fi nance management principles and Linkages with 
Banks, Insurances & Post Offi  ces- no frill accounts, savings etc. Programs have been organized in 6 districts of West Bengal where 80% 
of the participants were women, and 90% of them belong to economically disadvantaged sectors. More than 20,000 artisans became 
aware about the importance of Financial Literacy. SSA also faced challenges in terms of other private Insurance agencies infl uence & 
misguide the rural people & their rate of interest is higher than government insurance agencies. The rural artisans are very much attracted 
towards the lucrative false off er of such agencies. More than 500 artisans involved in active group savings within their enterprises & Sasha 
provides one time matching amount (maximum Rs 25, 000/-) to the artisans for group savings. The artisans 
of 13 producer groups have already received their matching amount after successfully launching and 
sustaining their operations. More than 300 artisans started LIC Micro Insurance which have been 
renewed each year for the last 4 years. Sasha also provides Rs 300/- to every woman artisan for LIC 
Micro insurance. The fi nancial education program leading to inclusion & asset building at individual 
household level through the community based enterprises is also monitored and evaluated under 
the Internal Monitoring system as per the WFTO Guarantee system. 
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Arsenic Mitigation
by Calcutta Rescue
Calcutta Rescue has moved into the fi eld of arsenic mitigation in 
response to the current crisis whereby, as a result of a drop in 
the water table, the drinking water supply for millions of people 
in West Bengal has become contaminated with arsenic, a 
naturally-occurring and very toxic substance. Rather than 
only treat the symptoms of Arsenicosis once they appear, 
Calcutta Rescue decided to tackle the cause by treating 
the water at source. The organization started a pilot water 
fi ltration project by installing 4 fi lters and tube wells in the 
Malda area, a district, 300 km North of Kolkata. The existing 
fi lters currently provide over 1,000 litres of uncontaminated 
drinking water per day and we are now installing a further 4 
fi lters in the same area. With the support of local Panchayati 
Raj (village councils) and local organizations, Calcutta Rescue has 
trained villagers in the use and maintenance of these units to ensure 
their long-term sustainability. They are also educating the local population about other simple and easily replicable methods to remove 
arsenic from their drinking water and running a communication program to motivate target groups to adopt basic preventative general 
health measures.

Solving electricity problem with ‘clean energy-solar lights’
by Grameen Vikas Evam Chetna Sansthan
The GOI has introduced schemes like Rajiv Gandhi Grameen Vidyutikaran Yojana, to provide basic 
facilities for electricity/lighting through various renewable energy sources. Though it’s trying to reach 
remotest of the villages, still many areas and families are struggling with electricity problem. One 
such example can be seen in the Thar Desert. The high temperatures, scorching heat and harsh 
terrain make life diffi  cult for the village people. Gramin Vikas Evam Chetna Sansthan, a Fair Trade 
organization based in Barmer identifi ed many families and villages who spend their days in sunlight 
and nights in the darkness. They are still forced to rely on kerosene lamps in the night. With the aim to 
provide facilities to poor families and to make them independent GVCS came out with a sustainable 
solution for such families. GVCS distributed Solar Light Stand Panels and chargers with warranty 
cards among 1500 such families in diff erent villages of Barmer. Now women can work in the night, 
children will be able to study and no longer will they all be inhaling the harmful air which is the result 
of kerosene lamps. Women will be able to use sewing machine and with that they will be able to 
earn some income.

Health Mutual Fund ‘Arogyanidhi’
by Creative Handicrafts
Financial independence is a big challenge for the rural women in India. The economically disadvantaged people 
has no habit of saving and taking loans is second nature to them. They tend to fall into the loan trap of the money lenders. The interest rate 
is anywhere between 60% to 120% pushing the artisan into an eternal debt trap. In the Dharavi slums of Mumbai Creative Handicrafts, 
a renowned Fair Trade organization has been working for the economic independence of women for the last 30 years. To address this 
issue that people from the slums were facing, Creative Handicrafts decoded to set up a Health Mutual Fund- ‘Arogyanidhi’. Women were 
asked to contribute Rs. 50 every month from their income to the fund and the organization put a matching 
amount. This way, a fund was created. Nowadays, they have around 500 members in the program with a 
total monthly income of Rs. 50,000. Since then, all the medical expenses are being paid through this 
mutual fund. Probability of members falling sick works in the favour of the fund (this is how health 
insurance schemes work) and the ratio of expenditure to income did match allowing a pretty 
surplus in the fund. This has moved the women out of the debt trap and they remain undisturbed 
even if someone is sick at home as their expenses are taken care of by Arogyanidhi. The fund is 
managed by one of the social workers of Creative Handicrafts and is sanctioned and released 
instantly. This is a practice that all the Fair Trade organizations can and should adopt in the 
absence of a credible public health system or an insurance scheme that cares for the poor. It 

also promotes collective responsibility among the women. 

TRADE PLUS INITIATIVES- investing in Communities
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‘Radio Kotagiri’
by Keystone Foundation
In a world being shaken up by knowledge explosion, it is ironical to fi nd millions of people victimized of hunger, illiteracy, ignorance, gaps 
in communication and the resultant powerlessness. Information Technology including radio in the form of Community Radio Station, 
now allowed by Government of India to Universities / Institutes / NGO’s, promises unlimited opportunities to the disadvantaged millions 
in our country to realize their potentials and attain a brighter future. In partnership with Ministry of Information & Broadcasting, under EK 
duniya an EK awaaz (Edaa) - an audio and knowledge exchange portal for Community Radio practitioners in South Asia- ‘Radio Kotagiri’ 
was started by Keystone Foundation to empower the people, particularly the tribal communities, to improve the social, environmental 
and economic status of the indigenous communities of the Nilgiri Biosphere Reserve by enabling them to fi nd their own voice via 
the medium of Community Radio. Radio Kotagiri is a well functioning Community Radio Station that is managed by members of the 
indigenous communities at all levels from content creation to production to broadcasting to day to day running of the Radio Station. 
The radio programs attempt to bring to light people from within the 
community (such as village elders, organic farmers, healers, etc.) so 
that the relevance to and acceptance by the people is maximum. 
Unlike the written medium, radio programs can be in any dialect 
and therefore reaches the full diversity of audience. The CRS 
has a limited range (15 km maximum) around Kotagiri. The 
content usually focuses on Conservation of Biodiversity and 
Nature, Tribal Culture and Arts, Community Development 
including Government Programs/Schemes etc., Climate 
Change Awareness, Sustainable Development, Sustainable 
Livelihood options for indigenous people, Youth Development 
including Education Counselling, Health related information, 
Environmental issues and Organic Agriculture, Market Price 
Information etc.

‘Childline’
by Jan Kala Sahitya Manch Sansthan
A phone number that spells hope for millions of children across India, CHILDLINE is India’s 
fi rst 24-hour, free, emergency phone service for children in need of aid and assistance. 
CHILDLINE is a platform bringing together the Ministry of Women & Child Development, 
Government of India, Department of Telecommunications, street and community youth, non-
profi t organizations, academic institutions, the corporate sector and concerned individuals.

JKSMS is in charge of the implementation of the project in Kolkata. As of March 2014, total of 
31 Million calls since inception have been serviced by CHILDLINE service and operates in 291 
cities/districts in 31 States and UTs through its network of over 540 partner organizations across 
India.

Rags to Pads- ‘Ladli’
by Pardada Pardadi Educational Society
In India, menstruation and menstrual practices are clouded by taboos and sociocultural restrictions for women as well as adolescent girls. 
Limited access to safe sanitary products and facilities is believed to be 
one of the reasons for constrained school attendance, high dropout 
rates and ill health due to infection. To address this, The Union 
Health and Family Welfare Ministry has a scheme for providing 
highly subsidised sanitary napkins to adolescent girls in the 
rural areas to promote menstrual hygiene. In the villages 
surrounding Pardada Pardadi School in Anupshahar, Uttar 
Pradesh most women do not have access to sanitary pads. 
As a result, these women use rags, risking vaginal and 
urinary tract infections (and thus illness, incontinence and 
infertility) during every period from puberty to menopause. 
‘Rags to Pads’, a project designed to provide low-cost 
sanitary pads to students and female staff  as well as create 
employment opportunities for women in a region that has almost 
none. PPES uses machinery in which wood pulp is packed into 
fabric pads, creating a sanitary napkin. The sanitary napkins are then 
packaged into a monthly supply and sold for Rs. 25 ($0.50). Each packet will also contain instructions for use as well as proper disposal. 
The wood pulp and the wrapper are biodegradable to maintain an environmentally friendly endeavour.



44444444

Om Shanthi Old Age Home For Women
by Shantimalai Handicrafts Development Society
Over the years, the government has launched various schemes and policies for older persons. These schemes and policies are meant 
to promote the health, well-being and independence of senior citizens around the country. The central government came out with the 
National Policy for Older Persons in 1999 to promote the health and welfare of senior citizens in India. This policy aims to encourage 
individuals to make provision for their own as well as their spouse’s old age. 
Shantimalai, a Fair Trade organization based in Tiruvannamalai, Tamil 
Nadu detected problem of large number of widows and destitute 
women in the area. The widows face challenging situations, 
especially as they grow old. Shanthimalai off ers them basic 
training programs in handicraft work, so that they can become 
fi nancially independent. They try to restore every widow’s 
self-respect and self-confi dence as an independent parent, 
taking care of her children and providing help for married in 
emergency situations. There is free medical treatment in the 
hospital of Shathimalai, along with lodging, food and medical 
assistance for widows in need. The old age home has 27 beds 
and a large garden, which provides good biological vegetables. 

Chirag Hospital
by Kumaon Grameen Udyog
The Curative Health Program in the Mukteshwar block of District Nainital, was started in 1987 in response to the lack of health care facility 
in the region. Kumaun Grameen Udyog (KGU), established as a Section 25 company in 1996 by the Central 
Himalayan Rural Action Group (Chirag), works to improve the life quality of rural people, especially women 
and the disadvantaged. Chirag started its work by setting up of a RHC (Rural Health Centre) in Sitla 
and in Sargakhet. The focus of the Health Program has been on maternal and child care, awareness 
camps, ante and post natal care, safe delivery, immunisation, monitoring growth of children under 
the age of fi ve and family planning counselling. The number of patients using Chirag’s facilities 
has increased steadily over the years and it is heartening that close to half of them are women. 
Since 2009, the hospital has treated almost 15,000 outpatients. Referrals are sometimes made 
to hospitals or nursing homes in Almora, Nainital and Haldwani. The profi ts earned from KGU is 
re-invested in Chirag’s community development programs.

Medical Support to the community
by Pushpanjali Fair Trade Pvt. Ltd.
The Pushpanjali free medical check up camp in association with Manjeet Singh Jan Seva Samiti welcomes, on the 18th of each month, to 
anyone coming from villages close to Agra, who needs a doctor consultation. The camp is held in school premises, in which classrooms 
are converted for a day into consultation rooms, thanks to the help of numbers of volunteers, among which many school pupils. Most 

of the benefi ciaries are economically marginalized villagers around the area. 
The number of benefi ciaries coming up testifi es how critical this monthly 

appointment is for the area. Every month, more than 200 patients 
are taken care of by the team of doctors and receive adequate 
treatment. Follow-up is done as needed for patients coming back 
to the camp after their initial consultation. The medical camp also 
includes a cataract prevention module – all patients are examined 
to detect potential cataract issue. Diagnosed patients are sent to 
the Agra Hospital where they are operated with the support of 
Pushpanjali and Manjeet Singh Jan Seva Samiti. More than 800 

patients are being diagnosed for cataracts in the medical centre 
every year.
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Towards Sustainable Energy Consumption
by Maroma
India is facing signifi cant growth in electricity demand and could benefi t greatly by using energy effi  cient lighting systems. GOI over the 
years has widely promoted the use of Solar Lighting Systems to be a viable option in rural India because it involves no moving parts, low 
maintenance and are simple to operate. It has also done widespread campaigning for Installation of LED panel indicator lamps in place of 

fi lament lamps which leads to enormous amount of energy savings estimated 
at about 50% to 80%. Maroma, a Fair Trade Organization based in 

Auroville, Tamil Nadu has also taken a step towards sustainable energy 
consumption. They have installed three 5KVA and 1 15KVA grids 
for solar power generated electricity. This new step contributes 
about 30% of their daily Electrical energy consumption. They have 
invested around 30 lakhs so far to this project. Maroma has been 
working dedicatedly to increase the role of solar energy in our daily 
power consumption. In 2013, they also replaced regular tube lights 
with LED lights in all their production areas. This has reduced about 

20% of their daily electrical lighting power consumption. 

Vacuum Packaging Innovation
by Mahila Umang Producers Cooperative Unlimited
Walnuts are a medhyarasayana (brain tonic) in Ayurveda, one of their Sanskrit names is phalasneha which means the fruit with oil. 
Good healthy whole oils are essential for the proper functioning of the brain. 
Not-coincidently the walnut resembles the brain and it is this divine 
intelligence within nature that heals and nourishes us. Mahila Umang 
Samiti, one of the Fair Trade organizations based in the Himalayas, 
is a community based owned enterprise founded on the principles 
of Ecology, Equality and Economics. They directly assist in 
improving the quality of life of the hill farmers. Among their basket 
of products, their Himalayan Walnuts are the most popular product 
sold widely across the globe. Walnuts have a lot of oil content. If 
you don’t crack it and pack it immediately, it gets rancid very fast. 
Umang has introduced a new technology packaging system for their 
special grown Himalayan Walnuts. It’s easy, simple. You crack it, pack 
it, brand it and make it available. For their pilot project, Umang received 
Rs. 1 million lakh rupees. They spent another 0.8 lakh million for aggregating, 
shipping and then for cracking. The harvest is usually in September-October. So if you invest 1 million rupees in walnut growers, you are 
getting 3 million at the end of the day. Umang now aims to scale up that one million to make into 10 million. Though Umang now has a 
lot of competition, they guarantee a better satisfaction with their brand of walnuts. According to studies, Umang’s walnuts from the Indian 
Himalayas are wild and regulate the wild native species value. Also as per their nutritional analysis, it is much higher than any other Walnut 
brand.”

First Fair Trade School in India
by International Resources for Fairer Trade
In 2011, IRFT designed a mascot for Fair Trade, an endearing fi gure that children could easily identify 
with. It was designed keeping in mind, school-going children below the age of 14 years. The mascot 
was named ‘EFTY’ [E(FT)Y] and symbolized Fair Trade  in every activity engaging children. The 
objective was that through the engagement with EFTY, every child would take home the message 
of Fair Trade and fairness to small producers to his home and engage with at least fi ve adults in his 
home who would also get an understanding of why they should support Fair Trade. In addition, these 
young leaders of tomorrow would be the ‘buyers’ of Fair Trade  in future. They organised Fair Trade 
events and competitions at St. Stanislaus High School. The engagement translated into action as IRFT 
received feedback through many school children whose parents went to the nearby Shoppers Stop 
stores to buy Shop for Change certifi ed women ethnic wear. This demonstrated the immense power of 
children to infl uence buying patterns of adults at home and the success IRFT achieved through this initiative. 
The following year (2012), IRFT focused on students of 7th standard, engaging them through regular 
lessons on various topics related to Fair Trade. On the occasion of 150th anniversary celebrations, 
this proactive school was declared the fi rst ‘Fair Trade School’ in India, for its contribution and active 
participation. To ensure that the initiative was taken forward as an ongoing activity, a School ‘Fair 
Trade Policy’ was designed. IRFT continued to give lessons on various aspects of Fair Trade, 
conducting sessions every month. The students were given assignments on how according to them 
Fair Trade could bring positive changes to the farmers’ lives. This eventually led to the development 
of Fair Trade course curriculum by IRFT which was incorporated in the school curriculum. The exit 
phase of IRFT’s school intervention involved three sensitizing and awareness workshops for the 
school teachers to ensure the lessons of Fair Trade were embedded as part of the teaching curriculum 
of 7th standard.
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Green Leap needed 
to shape global 
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Moving from operating defensively, 
to capturing advantage

Moving from operating defensively, 
to capturing advantage

RUCHIKA KHER
ruchika.kher@mid-day.com

In India, approximately 60 per
cent of the population still
depends on agriculture for its
livelihood, yet at many levels,
farmers, especially small farm-
ers, do not get a fair deal for
their yield. In order to set things
right, Shop For Change Fair
Trade, a not-for-profit company,
established in 2009, has taken
upon itself to ensure fairer trade
for small farmers, so they are
able to secure their future and
live a more sustained lifestyle.

“Four to five years ago, we
decided to create a fair trade
market within India. To imple-
ment our idea we started
deliberations in 2007 and were
formally incorporated as a fair
trade company in the beginning
of 2009. We made cotton our
first certified product for Shop
For Change,” shares Jaishankar
M Talreja, COO of Shop For
Change Fair Trade. He adds that
brands source cotton from
farmers who work under Shop
For Change so that those farm-

ers can get a fair deal for their
products.

Change at the grassroots  
The concept of the company is
simple. They link farmer groups
to the brands, so the farmer
group can sell cotton, directly to
the vendors of these brands.
“The difference being that
when a farmer sells in the con-
ventional market, he doesn’t get
a fair deal and also because he is
an individual, he has no bar-
gaining power. But we classify
them in groups and create a
market for them which empow-
ers them,” informs Talreja.

Through Shop For Change,

farmers get a bonus of at least
15-20 per cent and the con-
sumers have to pay just 2-3 per
cent extra for the products.

Fashion connect
To create more awareness
about this concept, Shop For
Change has associated with
the Mumbai Fashion Week,
which begins on August 3.

“This is the second time
that we will have a stall at the
Fashion Week in Mumbai.
When we told the Fashion
Week team about our concept
for the season in March, they
realised that this is a different
way of helping farmers by
trade rather than aid and thus
they made us a permanent part
of the event. So, this season too
we will have a stall from where
we can promote fair trade,”
expresses Talreja.

At the stall, one can find cot-
ton products created under
various brands with a Shop For
Change tag. Actress Gul Panag,
who is one of the board mem-
bers of the company, and a
farmer from one of the farmer
groups will be present on one of
the days to enlighten people
about the concept and create
awareness.

“Typically, a small farmer

would earn only about R2,000
per month, which is not suffi-
cient. So, the idea here is that in
a situation where most of the
farmers are small farmers, our
effort is to create a market for
them, so that they earn what
they deserve. We are also mak-
ing efforts to ensure better
input services, better wage, bet-
ter access to credit, etc,”
concludes Talreja.

to food/ art/ books/shops/cultureTHE GUIDE06
THURSDAY, 2 AUGUST, 2012. MUMBAI. www.mid-day.com
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DHARA VORA

W
ho doesn’t like being fit and toned? But
while you may spend thousands
enthusiastically and sign up for the local

gym, the daily drudgery soon catches up and you
end up quitting and hitting the stairs to get toned.
Of late, the city has witnessed several new
methods to get into shape that promise you a fit
body and lots of fun along the way. It includes
Zumba (my favourite), open-air workouts and a
host of other workout regimes that mix dance with
exercise. The reason why I love these forms of
exercise is that rather than just pumping iron like a
robot, with music playing in the background, these
routines include music as the core element of the
workout. Another such session you can sign up for
is Hoopnotism by Swati Shah. It is a 45-minute
cardio dance programme done using a hula hoop.
The session includes waist conditioning, hand and
waist coordination techniques and even dance
moves. Do the Hula, we say!

ON August 12, 4 pm to 5.30 pm
AT St Xavierian Court, Sherly Rajan Road, 
Bandra (W). CALL 9833833270

Say Hola to Hula!

Indian farmers will now get the opportunity to stamp their presence at the
upcoming Mumbai Fashion Week with a stall by Shop For Change Fair
Trade, an initiative that ensures fair trade for farmers by empowering them
to directly associate with brands and earn better remunerations

From farmland to
fashion runway

Ningangauda Appangauda Patil, a fair trade farmer from Sankeshwar, Karnataka at the Shop For Change stall
at Mumbai Fashion Week in March 2012      

CAUSE

Fair Trade Goes
Pan India
Shop For Change Fair Trade
ensures that the farmers
are providing cotton that
meets social and
environmental criteria.
Seven thousand farmers
across Gujarat, Rajasthan,
Andhra Pradesh,
Maharashtra and Orissa
are certified under this
concept.

When a farmer sells in the
conventional market, he
doesn’t get a fair deal and also
because he is an individual, he
has no bargaining power.
- JAISHANKAR M TALREJA

(Top)A Kurta made with Shop For
Change certified cotton. The price
of different kurtas range between
R799 to R999, (above) Shop For
Change t-shirts by No Nasties,
priced at R799 each 
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Institute for Integrated Rural Development 
(IIRD)
Kanchan Nagar, Nakshatrawadi, P.O. Box 562, 
Aurangabad- 431002
E: info@iird.org.in
W: www.iird.org.in

International Resources for Fairer Trade 
(IRFT)
112/113, Udyog Bhavan, Sonawala Lane, 
Goregaon East, Mumbai - 4000063
E: gaynor@irft.org
W: www.irft.org

Shop for Change (SFC)
Flat No 202, Sher-e-punjab, Plot No. 108, Flat 
No. 102, Off  Mohakali Caves Road, Andheri (East) 
Mumbai-400093
E: jaishankart@shopforchange.in
W: www.shopforchange.in

Women’s India Trust (WIT)
110/111, New Udyog Mandir, Mogul Lane, Mahim 
(W), Mumbai- 400016
E: witrust@yahoo.co.in,
W: www.wit.org.in

Orissa
Anwesha Tribal Arts & Crafts
N2/175, IRC Village Nayapalli, Dist Khurdha, 
Bhubaneswar-751015
E: anwesha2k@rediff mail.com
W: www.anweshaindia.com / www.anwesha.org.in

Orissa Rural and Urban Producers’ 
Association (ORUPA)
02/A, Ist Floor, Krishna Towers, Nayapali, 
Bhubaneswar, Orissa-751012
E: info@orupa.org
W: www.orupa.org

Unnayan
HIG 148, Kanan Vihar, Phase I, PO Patia, 
Bhubaneswar-751031
E: unnayanorissa@gmail.com
W: www.unnayan.org

PUDUCHERRY
Auromira Exports
Plot No C, Edayanchavadi Road, Karuvadikuppam, 
Lawspet, Puducherry-605008
E: auromiraexports@vsnl.net,
W: www.auromiraexports.com
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Cottage Industries
No. 3 Rangapillai Street, Pondicherry - 605002
E: manager@cottageindustries.co.in
W: www.cottageindustries.co.in

Imagination
Auroshilpam, Auroville Pondicherry -605101
E: imagination@auroville.org.in
W: www.imagination-auroville.com

RAJASTHAN
Arawali Exports
G-1/140 Sitapura Industrial Area, EPIP Sitapura, 
Jaipur- 302022
E: arawaliganpat@gmail.com

Gramin Vikas Evam Chetna Sansthan
Nehru Nagar, Barmer, Rajasthan - 344001, Rajasthan, 
India, Branch Offi  ce: Opp. Kisan Girls Hostel, Baldev 
Nagar, Barmer- 344001
E: gvcsbarmer@gmail.com
W: www.graminsansthan.org

Jan Kala Sahitya Manch Sanstha (JKSMS)
A-17, Ashok Vihar, New Sanganer Road, Near 
Babul Paradise, Marriage Garden, Mansarovar, 
Jaipur-302020 
jksmsjaipur@gmail.com
W: www.jksms.org

Sadhna
Old Fatehpura, Udaipur - 313004
E: sadhna@sadhna.org
W: www.sadhna.org

Sanskriti Expressions
178, Moti Magri Near UIT Circle, Udaipur - 313001
E: info@sanskritiarts.com
W: www.sanskritiarts.com

SETU-The Bridge to Artisans
A-133, Chinmay Marg, Vidhyut Nagar-A, Prince Road, 
Jaipur- 3302021
E: rashmi@setufairtrade.com
W: www.setufairtrade.com

TAMIL NADU
Aharam Traditional Crop Producer Co. Ltd.
No.2/43, Kottai Street, Nagamalai, Pudukottai, 
Madurai-625019
E: aharamweavers@gmail.com

Assisi Garments
Kulathupalayam, Palangarai P.O. Avinashi - 641654
E: dgm@assisiorganics.com,
W: www.assisiorganics.com
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Auro Nature
M/S.AURONATURE, R.S.No.188/10,Auroville Main 
Road, Edayanchavadi, Auroville-605101
E: auronature@yahoo.co.in
W: www.auronature.com

Aurospirul
Aurospirul Simplicity Spirulina Farm, Auroville- 
605101
E: spirulina@auroville.org.in
W: www.aurospirul.com

Baladarshan
No 245, Sathyavani Muthu Nagar Pallavan Salai, 
Chennai–600 002
E: balafairtrade@gmail.com
W: www.baladarshan.com

South Indian Producer Associations (SIPA)
21, Anna Street, Sathya Nagar Extension, 
Anakaputhur, Chennai- 600070
E: sipa@vsnl.com
W: www.sipa.in

International Federation for Fair Trade & 
Development (IFFAD)
No. 119, 4th Block, Mugappair West, 
Chennai-600037
E: kranthi@iff ad.net

Keystone Foundation
PB No. 35, Grover Hill Road, Kotagiris, 
Nilgiri-643217
E: mathew@keystonefoundation.org
W: keystonefoundation.org

Last Forest Enterprises Private Limited
41/111 E, Grover Hill Road, Kotagiri- 643217
E: mathew@lastforest.in
W: www.lastforest.in

Maroma
Aspiration, Auroville-605101
E: maroma@auroville.org.in 
W: www.maroma.com

Mereville Trust
Udyogam, Auroville-605101
E: mereville@auroville.org.in
W: www.merevilletrust.com

Shanthimalai Handicrafts Development 
Society
83/1, Chengam Road Post, Sriramanashraman 
Tiruvannamalai-606603
E: crafts@shanthimalai.org
W: www.smhds.org
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Self Help Association for Rural Education & 
Employment (SHARE)
33 A, Christie Mathews Memorial Complex, No 2, 
Mettupalayam, T.B. Sanatorium P.O. Vellore Dist-
632011
E: craftswomen7@yahoo.com
W: www.shareforneedy.org

Upasana Design Studio
Upasana Auroshilpam, Auroville -605101
E: marketing@upasana.in
W: www.upasana.in

UTTAR PRADESH
Kalatmak Handicrafts SHG Foundation
6, Hamid Road, City Station, Lucknow- 226018
E: mnlari2011@gmail.com

Noah’s Ark International Exports
Opp. Q. No. 307, Railway Harthala Colony, Moradabad 
-244001
E: info@noahsindia.com
W: www.noahsindia.com

Pushpanjali Exports
35, Hanuman Nagar, Shahganj, Agra-282010
E: mittal.sc09@gmail.com
W: www.pushpanjali.in

Pushpanjali Fair Trade  Pvt. Ltd.
35, Hanuman Nagar, Shahganj, Agra-282010
E: pft@pushpanjali.in 
W: www.pushpanjali.in

Self Employed Women’s Association (SEWA)
474/1KA/4, Brahm Nagar Near Shia P.G. College 
Sitapur Road, Lucknow-226007
E: sewa_lko@rediff mail.com
W: www.sewalucknow.org

Unnayan Sansthan
251, Takaur, Chunar Mirzapur, Uttar Pradesh-2310304
E: unnayansansthan111@gmail.com

UTTARAKHAND
Himalaya Fair Trade  Handicraft Pvt. Ltd.
16 A, Mussorie Road, P.O. Rajpur - 248009
E: hfth.tenzingonpo@gmail.com
W: www.hfthtibetancarpets.com

Kumaun Grameen Udyog (KGU)
Kasiyalekh Dist. Nainital- 263132
E: sarika@kgu.org.in
W: www.kilmora.in
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SI. Name of the producer organization Location
1

Bharat Janta Shiksha Kendra (NGO)
Jaffrabad, Delhi

2 Seelampur, Delhi
3 Service Civil International (SCI) Nangloi, Delhi
4 HOPE Worldwide (India) Sangam Vihar, Delhi
5

The Child Trust
Daryaganj, Delhi

6 Rehpura, Firozabad (UP)
7

Literacy India
Bhatti, Delhi

8 Neb Sarai, Saket, Delhi
9 Conserve Bahadurgarh, Delhi / NCR

10 HANDS Worldwide Meenagali, Moradabad (UP)
11 Shivgali, Moradabad (UP)
12 TARA Projects Association Labour Colony, Firozabad (UP)
13 Nikaun Village, Firozabad (UP)
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Training conducted on public 
provisions, 61 

Craft Producing groups 
supported, 47 

Families reached through the 
project, 6,348 

Workers linked to health 
schemes, 142 

Workers linked to 
insurance scheme, 500 

Workers linked to artisans 
cards, 495 

Workers linked to other 
government schemes, 1,227 

Medical camps beneficiaries, 
1947 

Workers attended suppy chain 
training, 667 

Beneficiaries of 
Adhar Card 

Camps, 2000 
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SETU, Jaipur organised an interactive session for promotion of Fair Trade principles for the students of Jaipur National 
University (JNU)’ based at Jaipur, Rajasthan. A Signature Campaign was carried out jointly by SETU Society & city based 
prominent NGO’s as well as FTF-I members namely Jan Kala Sahitya Manch Sansthan and Nav Srijan Societies at 
City Palace and Jantar Mantar Jaipur, Rajasthan.

Purkal Stree Shakti Samiti, Dehradun, celebrated WFTD with their women artisans and loyal Fair Trade customers. They 
had organised games and special gifts for the women and a small workshop on Fair Trade. The customers also enjoyed tea 
and snack at ‘Purkal shop’ and attractive discounts on products.

Fair Trade Fortnight 2014 - ‘Fair Trade PEOPLE’
Fair Trade  Forum-India, along with its members celebrated Fair Trade  Fortnight from the 
02nd to the 16th of October 2014. The theme for this year’s celebration was ‘Fair Trade  
PEOPLE’. The people who are part of the Fair Trade voice, that include-the producers and 
artisans, consumers, individuals who support Fair Trade, social entrepreneurs, Fair Trade 
organizations, the Fair Trade networks and the advocates and promoters of Fair Trade. 
FTF-I members across India organised various Fair Trade awareness and promotional 
events and programs to spread the message of Fair Trade  in India. FTF-I supported the 
members by providing promotional materials like posters, banners, Fair Trade merchandise 
and materials for signature campaign for ‘I SUPPORT Fair Trade ’. FTF-I also did social 
media Fair Trade campaigning by posting inspiring ‘Fair Trade  Stories’ of ’Fair Trade  
People’ on FTF-I Facebook page and website through- ‘15 days 15 stories’ during the 
Fortnight period.

A Fair Trade  Awareness program was organised by Jan Kala Sahitya Manch, Jaipur, 
Rajasthan, jointly with two more members from Jaipur- SETU-The Bridge to Artisans. More 
than eighty students and IICD faculty and faculty representatives from USA and France 
(two each) participated in this awareness talk. 

The Ants Craft Trust, Bangalore celebrated Fair Trade Fortnight with their producer 
groups from Northeast. They visited different artisans group in different parts 
of Assam, Meghalya and Manipur, promoting Fair Trade  by holding Fair Trade 
workshops and events at each place. The Ants along with Aagor Dagra Afad, shared 
about Fair Trade, its principles and how FTO’s all over India are working with artisans and 
producers to provide them a Fair Deal for their products and empowering them through 
various social development programs. The Ants distributed Fair Trade  Forum-India’s merchandise like caps, posters, 
T-shirts to all the producers. 

Sasha, Kolkata organised a Fair Trade awareness campaign week to spread the message of Fair Trade  in India and 
its Ten Principles that SASHA advocates. Sasha brought to the forefront once again the artisans who have benefitted from 
this trading partnership

A Festival cum Solidarity Sale was organized at TARA in New Delhi from 25th September to 22nd October 2014. 
The objective of the Solidarity Sale was to sell the fair produced crafts to support Solidarity and Community projects as part 
of the Fair Trade Fortnight celebrations to reach the consumers. The Sale received good response and a number of visitors 
from the nearby offices and localities visited the Sale, appreciated and bought the crafts. Useful information spreading 
awareness about Fair Trade was exchanged between the customers and volunteers of TARA. 

SIPA, Chennai and Fair Trade  Forum-India, New Delhi jointly organised a workshop with the Department of International 
Business, Puducherry University. Prof. Dr. Ratna Natarajan, Former Faculty of Puducherry University and Past Dist. Governor 
was the special guest in the program. The workshop was presided by Dr. P. Sridharan, Head - Department of International 
Business and Dr. K.Panchaksharam from SIPA. Dr. Panchaksharam explained the students about the concept of Fair Trade 
and its development since its inception and the role of SIPA in promoting Fair Trade  in South India. He also introduced few 
artisans - a National Awardee, Mr. Munusamy and Mr. Riaz khan, Social Entrepreneur. Subsequently, they also shared their 
experiences with Fair Trade  concepts and their adherence in promoting Fair Trade to the satisfaction of the Consumers and 
to their satisfaction & pride.
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Market Facilitation

‘Fair Trade Shop Managers Workshop’

Fair Trade Forum – India conducted a two day workshop 
on ‘Fair Trade  India Brand and Retail Operations’ 
for Shop Managers from the 12th until the 13th June at 
Manipal County Resorts, Singasandra, Bangalore. 
The training program intended to impart the retail 
dynamics and understanding about the Fair Trade  India 
brand to the participants. This workshop was organised 
for the Fair Trade  India brand shop managers/sales & 
Marketing Executives, who are closely managing the Fair 
Trade  India brand image and marketing of the Fair Trade 
business. The member organizations planning to open 
a shop/store or ready to join the Fair Trade brand within 
the current fiscal year were also welcome. 

The session on branding was taken by Mr. Stanley Grace 
and Ms. Archana from a brand and communications 
specialist company-Viamedia, based in Coimbatore. A 
prime attention was given to explain the new changes 
under FTI branding. Mr. Mathew John from Last Forest 
Enterprises, Kotagiri and Mr. Pradeep Krishnappa from 
The Ants store, Bangalore, who both have their retail 
outlets under the Fair Trade  India brand explained the 
new MoU developed by FTF-I for the usage of the Fair Trade  India brand logo on the basis of ‘annual user fee’ charged by 
FTF-I to its members with effect from the 01st  of April, 2014. They also explained the ‘FTF-I User Manual’ and ‘Guidelines 
document’ developed by FTF-I to use both the ‘FTF-I Member logo’ and ‘FTI logo’. The participants were also taken on a 
field trip to one of the Fair Trade  shops under Fair Trade  India brand- the Ants store. 

The session on retail was taken by Mr. Vijay Rego, a Management consultant and Corporate Trainer. He tried to inculcate 
the intricacies of retail and its detail in day to day store functioning and data analysis. His sessions were interactive, filled 
with hands-on experiences and case studies. A major emphasis was placed on financial planning and costing. This was 
supplemented by practical exercises on costing and margins. Participants were also asked to share their store data and the 
impact of the Fair Trade brand on their performance was also discussed. 

Overall, the workshop proved to be fruitful and of practical usage for the participants.

Jaypee Fastrack Carnival, October 19th, 2014

FTF-I facilitated the participation of TARA Projects, 
Delhi and Gramin Vikas Evam Chetna Sanathan, 
Barmer, at Jaypee Fastrack Carnival, organised by 
Jaypee Greens Sports City and Investors Clinic on 
19th October 2014 at Budhh International Circuit, 
Sec-25, Greater Noida, Delhi / NCR. The corporate 
event saw people from Jaypee Groups various 
offices all over Delhi to celebrate the Diwali festive 
season together. TARA sold lots of candles and 
fashion jewellery, whereas Gramin Vikas sold beautiful 
appliqué and Kantha work bed sheets and cushion 
covers. FTF-I also had information cum Fair Trade 
merchandise stall, where it could generate enquiries 
related to membership and business. FTF-I also sold 
few of its merchandise like desk-top boxes, bags, 
pens etc. Ms. Annie Mookerji from Jagan Institute of 
Management Sciences, Delhi assisted as a volunteer 
to promote Fair Trade among the visitors, along with 
Ms. Amy and Mr. Dev from FTF-I team. Mr. Koen from 
Netherlands, an intern from FTF-I also participated in 
this event.
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“I am glad to become a part of Women for 
Women campaign, which supports women to 
work and become entrepreneurs and leaders. 
Shri Dattatreya assured that in the upcoming 
schemes by Prime Minister Sh Narender Modi 

will help women to come forward and lead the 
nation. Our government supports women to play 

active role in the work and become
entrepreneurs.”

Shri Bandaru Datterya
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EC Meeting: 15th of July to 17th of July 2014
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Flat No. 206, 2nd Floor,
Plot No. 62-A/1, Garhi, 
Near East of Kailash (A Block),
New Delhi - 110 065 

www.fairtradeforum.org

PROMOTES
GENDER EQUALITY

THAT SHAPES
THEIR LIVELIHOOD

& LIVES

FLAT NO. 206, 2ND FLOOR, 

PLOT NO. 62A/1, GARHI, 

NEW DELHI - 110 065

www.fairtradeforum.org

Fair Trade
Believes in 

the Power of Community

Flat No. 206, 2nd Floor, 
Plot No. 62-A/1,Garhi, 
Near East of Kailash (A Block),
New Delhi - 110065

www.fairtradeforum.org

Be Fair, Buy Fair !
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Amt as on Amt as on Amt as on Amt as on
31st Mar 15 31st Mar 14 31st Mar 15 31st Mar 14

Capital Fund:  Fixed Assets:
 FTF-I Corpus:   Equipments / Electricals 18,538            16,931

 Opening Balance:               1,968,763   Computer/printer 1,234              3,084

 Add: Surplus / (Deficit) (219,695)   Furniture - Fittings 109,039          97,811
 Add: Member's Contbn to Corpus 304,500 2,053,568       1,968,763   Fire Extinguisher 443                 521

  Land & Building 4,290,500       4,290,500

 FTF-I Building Fund:   Purchase of software 10,900            22,750

 Opening Balance:               4,290,500

 Add: Addition during the year - 4,290,500       4,290,500 Investments:

  Fixed Deposits - CBI - Local 1,425,739       368,384

Current Liabilities:   Fixed Deposit with CBI (FCRA) 8,091,385       7,473,731

  Sundry Creditors: Local 397,213          15,000

  Salary / PPF Payable 114,769          - Current Assets:(Local)
  Membership Fee Payable 19,000            19,000   Sundry Debtors : Local 130,375          -

  Expenses Payable 44,428            33,628   TDS (2006-14) 140,334          140,334

  Tax Deducted at Source Payable 11,000            1,000   TDS (2014-15) 6,374              -

   Membership Fee (15-16) 28,000            -   Earnest Money deposit 200,000          -

  Donation payable to WFTO -                  108,500

  FTF-I Member Support Program -                  494,301 Current Assets:(FCRA)
  Loans & Advances -                  4,389

Current Project Liabilities:   Sundry Debtors 1,929,847       672,289

 Grant Balance (C/F) - EU-ECCP 10,370            10,370   TDS (2011-14) 232,573          157,561

FAIR TRADE FORUM - INDIA
A Registered Association, Registration No. 37844 / 2000

Balance Sheet (Consolidated) as at 31st March 2015

Liabilities Assets:

Flat No.206, Plot No.62A/1, Garhi, New Delhi - 110065

 Grant Balance (C/F) - Fair Connect 1,131,641       1,131,641         Security Deposit 59,070            59,070             

 Grant Balance (C/F) - SFTMS 178,200          178,200            TDS (2014-15) 68,629            75,012             

 Grant Balance (C/F) - WEIGO 992                 690,570          

 Grant Balance (C/F) - Pro-Sustain 2,542,514       2,542,514       Cash in Hand
 Grant Balance (C/F) - FTSC 118,356          118,356            Local Fund 10,197            5,491               

 Grant Balance (C/F) - FK SS 292,658          292,658            FCRA Fund 534                 11,674             

 Exchnage Fluctuation - Hivos 239,098          239,098          

 Exchange Fluctuation - Weigo -                  10,013            Bank Balance:
 Bank Interest 1,436,543       750,260           CBI - Savings Account 271,819          1,299,876        

 CBI - Current Account 342,986          685,010           

Current Liabilities:  CBI - FCRA A/c 920,484          1,842,862        

 HR Mobilisation - Fund 68,227            100,473          

 Staff Perdiem payable 294,187          120,108          

 Project Admin Fund 1,892,458       2,158,352       

 Program Exp. Payable 7,298              7,298              

 Sundry Creditors 2,626,872       1,180,870       

 TDS Payable 5,665              26,313            `

 Salary / PPF Payable 22,708            361,667          

 Gratuity Payable 434,734          377,827          

18,260,999     17,227,280     Total 18,260,999     17,227,280      

As per our separate report of  even date
For S. R. Agarwalla & Co.
      Chartered Accountants

Sd/-

    Sd/-
 Date : 21 August 2015        (CA Rajesh Kumar) Sd/-
Place: New Delhi           Partner [M No.94188]                                           (President)                           (Secretary)

Total

For Fair Trade Forum - India

(Treasurer)

                                        Sd/-
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Amt as on Amt as on Amt as on Amt as on
31st Mar 15 31st Mar 14 31st Mar 15 31st Mar 14

 To Program Expenses By  Donations / FTI Branding 90,000          233,500
  Fair Trade Fairs By  Donations / Cost Sharing of Programs 311,650         85,195
  Fair Trade Fair @ Baroda 158,558        -                By Membership Assessment Fee 119,995         -
  Fair Trade Fair @ Bijapore 31,213          -                By Bank Interest 114,691         299,725
  Fair Trade Fair @ Delhi 258,680        -                By Fair Trade Promotion programs 874,765
  EC Meeting  Exp 262,004        114,764 -
  Grant Refund (DCH) -                31,702
   Meeting/ Seminar/ Workshop 15,238          - By FCRA Grants & Aid
   National Convention & AGM 281,740        66,442   Grant balance - WIEGO b/f 679,583         -

   Grant -Child labour Project 12,432,690    7,995,357
 To Administrative Expenses:    EU- Hivos - Pro-Sustain -                3,173,485
   Advertisment staff recrutiment 5,000            2,250   FK - South South Exchange Prog. -                1,124,682
   Annual Subscriptions / softwares 15,055          -                   FTF-I Members support program -                999,219
   Audit Fee -                10,000
   Bank Charges 1,185            1,598
   Books & Periodicals 670               -
   Conveyance & Travelling 46,405          13,715
   Depreciation 33,666          28,324
   Entry audit (membership) expeses 60,280          40,000
   Electricity & Water 8,444            -
   Field visits & facilitation charges -                3,673
   Festival expenses 17,837 -
   Internal Audit Expenses -                50,198
   Legal &  Professional / Charges 30,290          31,000

FAIR TRADE FORUM - INDIA
A Registered Association, Registration No. 37844 / 2000

Flat No.206, Plot No.62A/1, Garhi, New Delhi - 110065

Income & Expenditure (Consolidated) for the year ending 31st March 2015

Expenditure Income

   Motor Cycle Maintenance & Repair 2,553            -
   Membership Fee - WFTO/FIEO 15,169          34,779
    Office maintenance /  shiftting expenses 146,456        43,466
   Printing Stationery 5,609            9,334
   Postage & Courier 18,332          17,380
   Repair & Maintenance -                2,809
   Staff welfare expenses 21,334          5,900
   Staff Salary 287,429        -
   TDS / Interest paid (DCH) -                39,798
   Telephone Charges 7,649            -
   Uncollectible / Grant -                31,408

  To EU - Fighting Child Labor
    Human Resources- Project staff 3,680,138     2,790,918
    Human Resources - Technical  (LCs) 2,773,520     1,939,767
    Travel / perdiems- Local staff 1,891,019     473,501
    Equipment & Supllies 868,173        881,493
    Local Office Exp 1,401,073     1,206,169
    Quarterly Review meeting -                14,895
    Promotional materials 297,998        -
    Website Consultants 329,020        -
    Street play/song 349,718        -
    Video clips / Photo Albums 210,000        -
    Case Studies  & visibility materials 304,656        -
    Venue & Refreshments 124,869        35,599
    Annual Aduit Fee 50,000          30,000
    Local Consultants 99,000          -
    Admin. Cost 43,027          623,015

  To  FTF-I Members support program
   National Convention & AGM 2013 204,985        535,401
   World Fair Trade Day 2014 54,318          -
   Shop Managers' Training Program 189,884        -
   Entry Auditors Training Programs -                    143,719
   IFJAS / IIGF Expenses -                    104,217

Sub total C/F 14,602,194   9,357,233     Sub total C/F 14,623,374    13,911,163
Income & Expenditure Account (Consolidated) - 2014-15 - Page: 1 of 2
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Amt as on Amt as on Amt as on Amt as on
31st Mar 15 31st Mar 14 31st Mar 15 31st Mar 14

Sub Total B/F 14,602,194   9,357,233 Sub Total B/F 14,623,374 13,911,163

  To  Other admin Expenses
    Bank Charges 1,360            3,025
   Staff Salary(other than Project staff) 207,212        91,543
   Other admin expenses- FCRA 31,311          -

    Festival Allowances -                    74,082
    Local Conveyance -                    25,706
    Postage & Courier -                    7,085
   Staff Welfare -                    1,687
   Office maintenance -                    10,631

 To PRO-SUSTAIN - EU-Hivos
   Human Resources -                    362,375
   Human resouces perdiem -                    125,560
   International Travel -                    41,077
   Local Travel -                    370,557
   Consumables - Office supplies -                    40,026
   Office Rent -                    58,850

   To Cost of Conference  / Seminars
    Corporate Procurement meeting -                    312,451
    Members consul. W/S - branding -                    100,000

     Outreach campaign - colleges -                    252,409
     Meeting : Policy development / Harmonize -                    227,026
     Dissemination Workshop -                    223,242
   To Visibility:

     World Fair Trade Day / Marketing Campaig -                    401,650
     Promotional materails on Sust. Consumpti -                    75,334

P ti l t i l C P 8 230

Expenditure Income

Income & Expenditure Account (Consolidated) - 2014-15 - Page: 2 of 2

     Promotional materials - Corp. Procuremen -                   8,230
     Promotional campaign / Govt. Lobying -                    46,940          
     Legal Fee / Reg. Fee -                    27,500          
     Research on Policy paper -                    134,832        
     Consulation on retale branding -                    76,385          
     Project Admin cost -                    289,041        

   To FK South South Exchange Program
    Admin Cost Sending Partner -                    27,000          
    Admin Cost Host Partner -                    54,000          
    Allowances - home country- fellows -                    180,000        
    Allowances host country - fellows -                    117,000        
    Housing Rent - -                    230,853        
    Local travel - conveyance -                    50,314          
    Travel Intl. Home /host country / preperator -                    64,266          
    Set up Grant -                    4,000            
    General cost - Meeting with FK -                    34,297          
    Audit / Certifiction -                    40,500          
    Official Journey - Local -                    147,884        
    Departure grant / home country -                    -                    
    Equipment -                    44,800          
    Language Tution -                    39,500          
    Follow up Seminar -                    90,268          

   Excess of Exp. Over  Income-Local (219,695)       39,880          
  Grant Balance  transferred to BS 992               2,123            

Sub total C/F 14,623,374   13,911,163   Sub total C/F 14,623,374    13,911,163      

As per our separate report of  even date
For S. R. Agarwalla & Co.
      Chartered Accountants

       (CA Rajesh Kumar)

 Date : 21 August 2015        Partner [M No.94188]

Place: New Delhi                          Sd/-
                                        (President)                                     (Secretary)

        Sd/-

Sd/-            (Treasurer)
        Sd/-

For Fair Trade Forum - India



112

Amt as on Amt as on Amt as on Amt as on
31st Mar 15 31st Mar 14 31st Mar 15 31st Mar 14

To Opening Balance:
     Cash in Hand (Local) 5,491             7,093  BY Program Expenses
     Cash in Hand (FCRA) 11,674           1,138 Fair Trade Fairs

  Fair Trade Fair @ Bijapore 30,000           -
    CBI Current A/c. 685,010         55,138             Fair Trade Fair @ Delhi 105,825         -
    CBI Savings A/c 1,299,876      1,269,119        EC Meeting  Exp 262,004         114,764
    CBI FCRA A/c 1,842,862      4,172,465        National Convention  & AGM 229,059         66,442

 Grant Refund (DCH) -                    31,702
To Investment (Fixed Deposit)  Office premises -                    4,290,500

     Fixed Deposit- Local -                    3,699,244
     Fixed Deposit- FCRA -                    2,514,479 By Administrative Expenes

   Advertisment staff recrutiment 5,000             2,250
To Contribution to Corpus   Annual Subscriptions / softwares 15,055

   Audit Fee -
To  Other Receipts- Local    Bank Charges 1,185             1,598
    Donations / Cost Sharing of Programs 301,650         406,115            Books & Periodicals 670
    FTFI - Building Fund -                    260,500            Conveyance & Travelling 22,468           13,715
    Membership Fee 326,500 -    Entry audit (membership) expeses 27,580           34,000
    Membership Assessment Fee 119,995         114,000            Electricity & Water 350
    Donation from WFTO Members -                    108,500            Field visits & facilitation charges -                    3,673
    Miscellaneous Receipt -                    1,000                Festival Expenses 17,837
    Other Donation -                    204,695            Internal Audit Expenses -                    50,198
    By  Donations / FTI Branding 90,000           -                       Legal &  Professional / Charges 3,290             31,000
    Fair Trade Promotion programs 370,284         483,481            Motor Cycle Maintenance & Repair 2,553

Membership Fee - WFTO/FIEO 15,169 34,779

FAIR TRADE FORUM - INDIA
A Registered Association, Registration No. 37844 / 2000

Flat No.206, Plot No.62A/1, Garhi, New Delhi - 110065

Receipts & Payments Account (Consolidated) for the year ending 31st March 2015

Receipts Payments

Membership Fee WFTO/FIEO 15,169 34,779
To FCRA Grants & Aid :    Office maintenance /  shiftting expenses 146,456         43,466

     EU- Hivos - Pro-Sustain -                    7,286,113         Printing Stationery 5,609             9,334
    FK - South South Exchange Prog. -                    1,385,983         Postage & Courier 18,332           17,380

     Grant -Child labour project 9,660,406      3,736,110         Purchase of Computer Software -                    32,500
   Repair & Maintenance -                    2,809

To  Receipt from Sundry Debtors -                       Staff welfare expenses 21,334           5,900
    Receipt from Sundry Debtors-Local -                    426                   Staff Salary 161,660
   Receipt from Sundry Debtors-FCRA 1,471,763      76,963              TDS / Interest paid (DCH) -                    39,798

   Telephone Charges 7,649
 To Bank Interest :
     Bank Interest Received- Local 114,691         299,725  By EU - Fighting Child Labor
     Bank Interest Received - FCRA 686,283         750,260             Human Resources- Project staff 3478015 2,345,011

    Human Resources - Technical  (LCs) 2193560 1,927,654
    Travel / perdiems- Local staff 1687056 437,812
    Equipment & Teaching Supllies 635148 881,493
    Local Office Exp 1121003 1,206,169
    Quarterly Review meeting -                    14,895
    Promotional materials 156038 -
    Website Consultants 249983 -
    Street play/song 349718 -
    Video clips / Photo Albums 93900 -
    Case Studies  & visibility materials 302056 -
    Venue & Refreshments 124869 35,599
    Annual Aduit Fee 5000 -
    Local Consultants 99000 -

Sub Total 16,986,485    26,832,547    Sub Total 11,594,431    11,674,441
Receipt & Payment Account -Consolidated 2014-15 - Page: 1 of 3
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Amt as on Amt as on Amt as on Amt as on
31st Mar 15 31st Mar 14 31st Mar 15 31st Mar 14

Sub Total B/F 16,986,485    26,832,547 Sub Total B/F 11,594,431    11,674,441
  By  FTF-I Members support program
   National Convention & AGM 2013 204,985         512,589
   World Fair Trade Day 2014 54,318           -
   Shop Managers' Training Program 189,884         -
   Entry Auditors Training Programs -                    126,219
   IFJAS / IIGF Expenses -                    104,217

  By  Other admin Expenses (fcra)
   Bank Charges 1,360             3,025
  Staff Salary(other than Project staff) 207,212         91,543
  Other admin expenses- FCRA 31,311

    Festival Allowances -                    74,082
    Local Conveyance -                    25,706
    Postage & Courier -                    7,085
  Staff Welfare -                    1,687
   Office maintenance -                    10,631
   Payment from Admin fund -                    414,102
   Perdeim paid -                    956,529
   PPF employer conmribution -                    129,899

 By PRO-SUSTAIN - EU-Hivos
   Human Resources -                    362,375
   Human resouces perdiem -                    87,126
   International Travel -                    41,077
   Local Travel -                    369,527
   Consumables - Office supplies -                    40,026
   Office Rent -                    58,850

By Cost of Conference  / Seminars
Corporate Procurement meeting - 311 486

Receipts Payments

Corporate Procurement meeting -                    311,486
  Consultation - Retail branding -                    100,000         
  Outreach campaign - colleges -                    252,409         

   Meeting - Policy dev / Harmonize -                    227,026         
  Dissemination workshop -                    211,742         
By Visibility:

   World Fair Trade Day / Mktg Campaign -                    401,650         
   Promotional materails on Sust. Con. -                    75,334           
   Promotional materials - Corp. Procu- -                    8,230             
  Promotional campaign / Govt. Lobying -                    46,940           

   Legal Fee / Reg. Fee -                    27,500           
   Research on Policy paper -                    134,832         
   Consulation on retale branding -                    76,385           
 By  FK South South Exchange Program
   Allowances - home country- fellows -                    180,000         
   Allowances host country - fellows -                    117,000         
   Housing Rent - -                    230,853         
   Local travel - conveyance -                    50,314           
  Travel Intl. Home /host country / prep. -                    64,266           
   Set up Grant -                    4,000             
   General cost - Meeting with FK -                    34,297           
   Audit / Certifiction -                    20,000           
   Official Journey - Local -                    147,884         
   Language Tution -                    39,500           
   Follow up Seminar -                    90,268           

 By OTHER PAYMENTS:
  Tax Deducted at Source- Local 6,374                23,702               

   Liabilities paid - Local 106,623            41,163               

   Advances paid 185,335            -                        

   Purchase of Assets 32,723              -                        

   Earnest Money Deposit 200,000            

  Statutory Liabilites (TDS)- FCRA 68,629              75,012               

  Liabilities paid - FCRA 912,562            4,266,053          

  Payment to Sundry Debtors -                        41,495               

Sub Total C/F 16,986,485    26,832,547    Sub Total C/F 13,795,747    22,390,077    

Receipt & Payment Account -Consolidated 2014-15 - Page: 2 of 3 
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Amt as on Amt as on Amt as on Amt as on
31st Mar 15 31st Mar 14 31st Mar 15 31st Mar 14

Sub Total B/F 16,986,485    26,832,547 Sub Total B/F 13,795,747    22,390,077

By Investment:
  Fixed Deposit with CBI-Local 1,057,355         27,986

  Fixed Deposit with CBI-FCRA 586,363            569,571

By Closing Balance:

  Cash in Hand ( FCRA) 534                11,674
  Cash in Hand (local) 11,197           5,491

  CBI Current A/c. 342,986         685,010
  CBI Savings A/c. 271,819         1,299,876
  CBI FCRA A/c 920,484         1,842,862

Total 16,986,485    26,832,547 Total 16,986,485    26,832,547

As per our separate report of  even date
For S. R. Agarwalla & Co.
      Chartered Accountants      Sd/-

 Date : 21 August 2015 Sd/-
Place: New Delhi

For Fair Trade Forum - India

                      (Treasurer)

         (CA Rajesh Kumar)
            Partner [M No.94188]                               (President)                           (Secretary)

Receipts Payments

Receipt & Payment Account -Consolidated 2014-15 - Page: 3 of 3

                                  Sd/-

Sd/-
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